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What's Up, Martha?

Martha’s out to have a good time:

Our website advertising program is geared towards connecting “you” with our core users. We
want to help you communicate with our core demographic of 21 to 35 year olds. Your business
has a voice, and why not expose that voice to this community? Businesses can no longer hide
behind conventional marketing/advertising and expect the same results.
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“Insanity: doing the same thing over and over again and expecting different results.”
-Albert Einstein

\
We're here to buck the trend. Every summer, thousands of young people visit and live on the |
island, seeking out an escape from the mainland and the first question they ask themselves |
and each other every day and night is... |

What's up on the Island? :
|

Welcome to What's up Martha, the islands first and only online magazine and events promotion
company solely based on helping and informing the thousands of young residents and visitors
on the island.

1
|
We're providing the necessary content and information to let our users know “what’s up”, where |
to go, where to shop, where to eat, what's going on, and how to do it. All of this information is |
nicely packaged together, ready to be used. |
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| What's up Martha is all about innovation. We're filling a niche that has not yet been explored.

For the countless businesses on the island such as yours, the summer months are vital to your
| existence and success. Yet, no unifying voice is on the island to help spread the message about
| your business or service to the young, hip, and out going visitors and residents. They need to
| know about your business!
|

An advertising campaign run through What's Up Martha is the key to engaging with the young
visitors and residents. Your campaign is run through our website and/or potentially various
events promotions that we can tailor towards your business.

Your brand is everything. Our online magazine is the key to keeping your brand “message” in
front of their eyes.
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" How is Martha Different?

We think different, and so does Martha. This helps us help you, and everyone that uses
WhatsupMartha.com

Rather than fill another website with more writing and more writing, we're based on a lot of
video content. Technology on the web has been evolving at a rapid rate and we unlike other
4 websites and publications are on top of the wave, not the bottom. You belong with us on the
% top.

] -

" Aside from video content, we utilize the powerful tools of Social Media. Twitter and Facebook
! are two of the tools we're using to help promote ourselves and more importantly, you!

-

How to get on board with Martha.

=R = =

y Website Advertisement
Contact Martha for Pricing: infoldwhatsupmartha.com

Want more? Martha does event promotions.
il We know that every business, including yours has to have an innovative marketing message
y tailoredaccordingly. If you want “more” interaction with your key demographic, we can organize
and put together the campaign to do so. Aside from your ad placement on the website, we
can help convey the “story” of your brand through these various platforms. It's all about the
interaction.
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Martha Thanks You.

We at What's up Martha are appreciative of your interest. It's an exciting prospect to offer
a new and innovative service on the island and help businesses reach the powerful youth
demographic. At the end of the night, we know that people are coming together, having fun,
and knowing “what's up”. It would be great to have you on board with us. It's going to be big!

Contact Martha.

Phone: 914.456.1610
Email: infoldwhatsupmartha.com
WWW: www.WhatsUpMartha.com
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